In the social media, everybody is a writer, and many people freely give away their personal information (age, gender, location, education, and, often indirectly, also information about their psychology such as personality, emotions, depression etc.). By linking the text they write with this metadata of many social media users, we have access to large amounts of rich data about real language use. This makes possible the development of new applications based on machine learning, as well as a new empirical type of sociolinguistics based on big data.
